
JAIPURIA 
INSTITUTE OF MANAGEMENT 
LUCKNOW NOIDA JAIPUR INDORE 

1.1.3 Average percentage of courses having focus on employability/ 
entrepreneurship/ skill development offered by the institution during 

the last five years 

(for the year 2016-17, 2017-18, 2018-19 and 2019-20, 2020-21) 

The Documents includes the items stated below 

Copies of Syllabus (Course Outlines) from 2016 to 2021 

highlighting the focus on employability/ entrepreneurship/ 
skill development. 

.Course Outcomes 

.Mapping of the courses 

STTUTE 

Dr. D.N. Pandey 

OF MA 
AN 

SDirecor 

NOIDA 

JAIPURIA INSTITUTE OF MANAGEMENT, NOIDA 

A-324, Sector 62, Opp. 1BM, Noida 201 309 

P.+91 120 4638300-01 www.jaipuria.ac.in 



JAIPURIA ANNEXURE 1.1.3 
INSTITUTE OF MANAGEMENT 
LUCKNOw NOIDA JAIPUR INDORE 

coURSE OUTCOME AND MAPPING OF THE COURSES TO 

EMPLOYABILITY/ ENTREPRENEURSHIP / SKILL DEVELOPMENT 

ACADEMIC YEAR 2018-2021 

POST GRADUATE DIPLOMA IN MANAGEMENT 

I. Course Outcomes of Courses Offered 

Assessment Tools and processes 

The course outcome evaluation is based on direct assessment of students through various assessment tools 

to measure the course assessment/ workshop-based assessments. 

The list of assessment tools is enlisted in the table appended below. 

Table 3.2.1: List of Assessment tools to measure course outcomes 

Type Assessment Tools 

Quizzes 

Moodle-based written assignment on Turnitin (plagiarism-checked 

assessment) 
Exercises/ role plays/ Case studies 

Course Outcome Student seminars/ presentations 

Student Artifacts/ Portfolios 

Online discussion forums 

Group project/ assignment 
End-term examination -online/offline mode 

Reflective notes 

Diary entry Workshops/Seminars 
Group presentationgroup reflections on take-away of the 
workshop/ seminar 

Regular Courses Outcome assessment 

(A) Quizzes Multiple choice questions or scenario-based questions are used to assess the students on 
their basic understanding of the subjects. Generally, 2 to 4 quizzes are organized on moodle, where 
questions are uploaded by the faculty and students are given random questions on which their 

responses are gathered. This component is used as a part of internal assessment as described in the 

course outline. 

(B) Moodle based Turnitin assignment Turnitin assignments are created on moodle, where students 
are required to submit their written assignment on the given topic along with the plagiarism report within the given deadline. The acceptable limit of plagiarism is «15%. 
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(e) Role Plays/ exercises/ case studies - The assessment of the student is also done on the basis of

certain case studies, scenario mapping exercises or role plays which are conducted as in-class

activities and certain concepts are taught with the help of these exercises alone. This is more

prevalent for the second year students when they are adept at the nuances of management courses.

Case studies are also used for teaching the concepts and sometimes evaluating the class participation

of individual students during the class discussions

(D) Student Seminars/ presentations - the students are provided with relevant topics on current trends

of marketplace. They are encouraged to prepare themselves with the current issues and participate

in student panel discussions. The class is also motivated to ask questions from the panelists; this helps

in enhancing everyone's knowledge on recent trends and issues. This also prepares students to keep

themselves abreast with latest knowledge on various topics through reading blogs and recent articles.

(E) Student artifacts/ portfolios - Students are asked to prepare personal portfolios that are self-

assessment reflections report based on the analysis of psychometric instruments. This helps student

identify their personality dimensions and let them take up enhancement of those areas which will

provide them success in various career and life situations. In yet another assignment, students were

asked to create an artifact which consisted of some recent business news articles from newspapers,

magazines, financial reports, etc. This is to encourage their reading and writing habits, especially news

items, significant for their future corporate roles.

(F) Online discussions forums - Topics/ case-Iets/ situations are given to the students in an online forum

based on moodleplatform. The discussions are encouraged from all the students in an online chat-

like discussion format. This is done to ensure student engagement, continued learning and facilitation

of knowledge dissemination through the usage of all kinds of medium.

(G) Group Project/ Assignment - The students are divided into study groups and topics are given in such

a manner that the evaluation bf each student's contribution in the group can be evaluated. This is

also to teach them team collaboration, an important employability skill for management students.

I

(H) Mid-term/ End -term examination - Another form of assessment is through mid-term and end-term

exams. In most of the courses, only end-term exams of 40 marks are being held, the rest of the marks

is ensured through continued internal assessments as per the course outline. It is important to note

that the institute has been aware and mindful of environmental and sustainable issues and strive

towards being paperless by conducting online exams to replace pen and paper exams. Such a move

proved useful during COVID times when the exams were conducted primarily through online

mechanisms. The online submission of end term answer-sheets during COVID times was done on

Turnitin to minimize the plagiarism issues.

(I) Workshop/ Seminar Assessment

As these courses take place in fast track mode and also have lesser number of sessions than in the

regular courses, the assessment has also been designed to incorporate this facet.

(H) Diary entry - To ensure that the students keep a track of whatever was being conducted during the

sessions, students are asked to prepare journal/ diary entries and submit a written su marized note

at the end of the workshop/ seminar. •
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(J) Reflective notes - Similar to diary entry, students are supposed to submit a reflection of their
learnings during the workshop/ seminar in about 300 to 500 words.

(K) Group presentations/research - the students are required to work coliaboratively on the given topic.
Based on their field/ secondary research on the select topic, they are required to give a group
presentation and a written report to the concerned facilitator/ instructor/ faculty.

Screenshotsof the assessmentcomponents from a few sample course outlines have been given below:

Course Code and title GM 102 Professlonal Ethics (Workshop)
Credits 1
Term and Year I Term, 2018 -19

Assessment Tasks

Assessment Description Weightage CLOs
Component

Project Report Group Assigrunent (5·7 students per 50 CL03
group): Students need to do on a
past/present situation, where ethical and
professional issues have been raised.
Report should be in the form of a Case
Study.
Examples: Vijay ~ ~Modi;

~ Modi; ICICI Bank; PNB etc.

Project Presentation Group Presentations 30 CL03
and Defence

Diary Writing Date wise entries of each 20 CLOI,2
session/workshop on individual's
thoughts, feelings and Opini011S.

Submission of write-up about the process
of learning and individual take in 1,500

I words in hard and soft copies.

7. Assessment Components:

Assessment Ass~ssment Type Weightage CLOs WeekDneOn
Item mapped
Quizzes Scenario based questions . 10% CLO 1 Between 7th and

16th Sessions

Seminar Student cohort reflections (linking 20% CL02 Sessions 3rd,15th

HR functions with sustainabilitv) and 17th

Industry based Integrated linkage with business 20% (Report) CL03 Between
Project operations + 10% Sessions 5th and

(Different projects linking business (Presentation) 19th

strategy with various HR functions)
End Term Questions based on the course 40% CLO 1 &2 After completion
Examination content will be asked in a hall of all teaching

examination. Students to give sessions (11th
adequate responses with suitable I12thweek)
illustrations and examples.
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9. Leammg Task and Assessment:

Assessment criteria set out the details by wbich perfonnance in each task will be judged. This
infonnation will give a clear and explicit understanding oftbe expected standards to be achieved
relative to the marks awarded.

Assessment Task Assessment Weilllt Week Due
Type age

1. Business Email Writing Assessment 1&n Written 200Ai Session 8, 12
(with feedback in between) Submission (In
FORMATIVE ASSESSMENT: Class Activity)
ASSESSMENT FOR TEACHING

2 Business Letter Writing: One ill Classroom & Written 200Ai Session 12
.one on TUmitIn Submission (In
S~{ATIVE ASSESSMENT: Class Activity)
ASSESSMENT TO ASSESS

3. End Term - Sn1deut Artifact (Journal ofTen Student Artifact 60% Continuous
AnalJ!Si.'l,Reading & Writing) Handwritten VIVA with
FORMATIVE ASSESS.MENT: EndTenn
ASSESSMENT FOR TEACHING

VIVA as SUMMATIVEASSESSMENT:
ASSESSMENT OF LEARNING

Screenshots of some of the assessment components:

• Snapshot of a Student Artifact:
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• Snapshot of a Discussion Forum:
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Course outcome attainment levels are calculated for all courses of the program. However, the tables appended below
this section states course attainment levels for all core courses (also includes specialization core) mapped on each
program objective (PO). The benchmark attainment levels for the AY 2018-19 have been set considering the average
performance levels achieved in the preceding years. For all the courses mapped on program objective the benchmark
attainment is fixed at medium level. The 60% weight age is assigned to continuous evaluation components held
regularly in terms of quizzes, written assignments, discussions, case analysis, etc. and 40% welghtage is assigned to
end term assessment. The attainment calculations has been taken as 60% of continuous evaluation components +
40% of end term examination or some practical examination for workshop courses.

The course attainment levels for the AY 2018-19 has been defined as per parameters given below:

Attainment Level 1 (Low): Less than 50% students scoring more than 60% marks out of the

relevant maximum marks

Attainment Level 2 (Medium): Between 50 - 60% students scoring more than 60% marks out of

the relevant maximum marks

Attainment Level 3 (High): More than 60% students scoring more than 60% marks out of the

relevant maximum marks

Table 3.2.2. (a) Course Attainment calculation (AY 2018-19)
~

Total
No. of

%
S. Course

Course Name I TERM Number of
students

achieving Attainment
No. Code

Students
achieving

Target
target

1 FIN101 Accounting Fundamentals 180 70 39% L
2 ITl01 Data Interpretation and Excel 180 148 82% H
3 BC101 Functional English for Buslness 180 141 78% H
4 EC0101 Managerial Economics 180 113 62% H
5 GM102 Professional Ethics (Workshop) 180 94 52% M
6 GM101 Principles of Management 180 129 71% H
7 HR101 Organizational Behaviour 180 147 81% H
8 MKT201 Marketing Management 180 94 52% M
9 FIN201 Corporate Finance 180 62 34% L
10 HR201 Managing Human Resources 180 148 82% H
11 OM202 Operations Management 180 99 55% M
12 OM201 Statistics for Management II 180 37 21% L

13 EC0201 Business and Economic Environment II 180 116 64% H

14 GM201
Legal Aspects of Management

II 180 158 88% H
(Seminar)

15 GM202 Design Thinking (Workshop) II 180 158 88% H

16 GM301 Strategic Management III 180 121 67% H
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17 11301 Management Information Systems III 180
123 68% H

18 OM301 Business Research Methods III 180 49 27% L
19 MAC301 Managerial Communication III 180 142 78% H
20 GM303 Entrepreneurship (Workshop) III 180 158 88% H

21 EC0301
Business, Environmental and Social

III 180 116 64% H
Sustainability (workshop)

22 GM304 Simulation Workshop III 180 158 88% H

The attainment levels for courses that did not achieve the benchmark attainment level of 2 (Medium) in A Y

2018-19, have been kept the same in the next academic year ..

The course attainment for the AY 2019-20 has been defined as per parameters given below:

Attainment Levell (Low): Less than 50% students scoring more than 65% marks out of the

relevant maximum marks"

Attainment Level 2 (Medium): Between 50 - 60% students scoring more than 65% marks out

of the relevant maximum marks*

Attainment Level 3 (High): More than 60% students scoring more than 65% marks out of the

relevant maximum marks*

Table 3.2.2. (b) Course Attainment calculation (AY 2019-20)

~
Total

No. of
S. Course \

Number
students

%
Attainm

No. Code
Course Name TERM of

achieving
achieving

Student Target
ent

s
target

BTA101
Business Text Analysis: Reading &

H1 Writing 180 135 75%

2 ITl01 Data Analysis using Spreadsheets 180 137 76% H

3 FIN101 Accounting Fundamentals* 180 106 59% M

4 EC0101 Managerial Economics 180 105 58% M

5 OM101 Statistics for Management* 180· 140 78% H

6 MKTl01 Fundamentals of Marketing. 180 93 52% M

7 GM101 Principles of Management 180 101 56% M

8 HR101 Organizational Behavior 180 92 51% M

9 MKT201 Marketing Management 179 143 80% H

10 FIN201 Corporate Finance* 179 70 39% L

11 HR201 Managing Human Resources 179 94 52% M

12 OM202 Operations Management 179 92 51% M

13 EC0201 Business and Economic Environment 179 93 52% M

14 PSC201 Professional Spoken Communication 179 166 92% H

8



GM201
Legal Aspects of Management

179 125 70% H
15 (Seminar Mode) II

16 GM201 Design Thinking (Workshop) II 179 92 51% M

17 FIN202 Management Accounting II 179 73 41% L

18 GM301 Strategic Management III 179 98 55% M

19 11301 Management Information Systems III 179 112 63% H

20 OM301 Business Research Methods* III 179 145 81% H

21 AMC301 Applied Managerial Communication III 179 119 67% M

22 GM304 Professional Ethics (Workshop) III 179 95 53% M

Business, Environmental and Social 179
EC0301 M

23 Sustainability (Workshop) III 91 51%

24 GM302 Simulation (Workshop) III 179 122 68% H

25 GM303 Entrepreneurship (Workshop) III 179 138 77% H

Note: The asterisk (*) mark is to denote the courses for which attainment level benchmark was
not revised. The attainment level achievement for these courses as shown in the table above is
as per the previous year attainment level

The course attainment for the AY 2020-21 has been defined as per parameters given below:

Attainment Levell (Low): Less than 50% students scoring more than 65% marks out of the

relevant maximum marks

Attainment Level 2 (Medium): Between 50 - 60% students scoring more than 65% marks out of

the relevant maximum marks

Attainment Level 3 (High): More than 69% students scoring more than 65% marks out of the

relevant maximum marks

I
Table 3.2.2. (c) Course Attainment calculation (AY 2020-21)

Total
No. of

%
S. Course

Course Name TERM Number of
students

achieving Attainment
No. Code

Students
achieving

Target
target

1 FIN101 Accounting Fundamentals 177 130 73% H
2 BTA101 Business Text Analysis 177 91 51% M
3 IH01 Data Analysis Using Spreadsheet 177 161 91% H
4 MKH01 Fundamentals of Marketing 177 147 83% H
5 EC010! Managerial Economics 177 123 69% H
6 HR101 Organizational Behaviour 177 149 84% H
7 GM101 Principles of Management 177 151 85% H
8 IH01 Statistics for Management 177 157 88% H
9 MKT201 Marketing Management 177 90 51% M
10 FIN201 Corporate Finance 177 89 50% L
11 FIN202 Management Accounting 177 161 91% H
12 HR201 Managing Human Resources 177 -- 117 66% H
13 OM201 Operations Management 177 170 96% H
14 EC0201 Business and Economic Environment 177 108 61% H
15 BC201 Professional Spoken CommuniCation 177 95 54% M
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16 GM202 Workshop on Design Thinking II 177 172 Jl ~nIIDI~
17 GM201

Legal Aspects of Management
II 177 ~JiN)frn!!19F~~~~GfM.".E.N..

(Seminar) LU KNOW NOIDA JAIPUR INDOR

18 GM301 Strategic Management III 168 127 76% H
19 1T301 Management Information Systems III 168 152 90% H
20 OM301 Business Research Methods III 168 151 90% H
21 AMC301 Applied Managerial Communication III 168 122 73% H
22 GM302 Workshop on Entrepreneurship III 168 163 97% H
23 GM304 Workshop on Professional Ethics III 168 140 83% H

24 EC0301
Business, Environment and Social

III
168

167 99% HSustainabllttv (Seminar)
25 GM303 Strategy Simulation (Workshop) III 168 167 99% H

II. MAPPING OF COURSES

CO-PO mapping is done by establishing correlation between the course outcome and the programme outcome on a

scale of 0-3, where 0 indicates no correlation, 1 being the low correlation, 2 being medium correlation and 3 being

high correlation. In this way a mapping matrix is prepared by including all core courses.

Courses and Programme Outcome matrices for the three assessment years are given as follows:

T~ble 3.1 (a) Mapping matrix (AY2018-19)

PO's

POl

Courses MappedPO Description
I

Communicate effectively and

display inter-personnel skills

BC101 - Functional English for Business (H)

HR101 - Organizational Behaviour (H)

BC301 - Managerial Communication (H)

Demonstrate leadership and teamwork BC101 - Functional English for Business (H)

P02 towards achievement of organizational HR101- Organizational Behaviour (M)

P03

goals BC301 -Managerial Communication (M)

ITl01 - Data Interpretation and Excel (M)

FIN101- Accounting Fundamentals (M)

EC0101 - Managerial Economics (M)

Apply relevant conceptual frameworks GM101 - Principles of Management (M)

for effective decision-making HR101 - Organizational Behaviour (H)

MKT201 - Marketing Management (M).•
FIN201- Corporate Finance (M)

OM201 -Statistics for Manageme

10
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OM202 - Operations Management (M)

EC0201 - Business and Economic Environment (M)

GM201- legal Aspects of Management (sernlnarjlfvt)

GM301- Strategic Management (M)

GM303 - Simulations (workshop) (H)

1T301 - Management Information Systems (M)

OM301 - Business Research Methods (M)

EC0301 - Business, Environmental and Social

Sustainability (workshop) (M)

(M)

P04

MKT201- Marketing Management (t)

FIN201- Corporate Finance (M)

Develop an entrepreneurial mindset for HR201- Managing Human Resources (M)

optimal business solutions 1T301 - Management Information Systems (M)

GM202 - Design Thinking (Workshop) (M)

GM302 - Entrepreneurship (Workshop) (H)

POS

P06

P07

GM101 - Principles of Management (l)

MKT201 - Marketing Management (M)

FIN201 - Corporate Finance (M)

HR201 - Managing Human Resources (M)
Evaluate the relationship between

OM202 - Operations Management (M)
business environment . and

1T301 - Management Information Systems (M)
organizations.

GM301 - Strategic Management (M)
I

EC0201 - Business and Economic Environment (M)

Appreciate sustainable and ethical

business practices.

GM201 - legal Aspects of Management (seminar)(M)

GM303 - Simulations (workshop) (H)

FIN101

GM102

GM302

FundamentalsAccounting

Entrepreneurship

(Workshop)(M)

(Workshop) (M)

Professional Ethics

EC0301- Business, Environmental and Social Sustainability

(workshop) (M)

leverage technology for

decisions.

ITl01 - Data Interpretation and Excel (M)

business OM202 - Operations Management (H)

1T301 - Management Information Systems (M)

OM301 - Business Research Methods (M)
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EC0101 Managerial Economics (M)

MKT201 Marketing Management (L)

HR201 Managing Human Resources (M)
Demonstrate capability as an

POS EC0201 - Business and Economic Environment (M)
independent learner.

OM201 -Statistics for Management (M)

IT301 Management Information Systems (M)

BC301 -Managerial Communication (H)

Table 3.1 (b) Mapping matrix (AY 2019-20)

PO's PO Description Courses Mapped

POl

P02

P03

BTA101 - Business Text Analysis: Reading & Writing

personnel skills

Communicate effectively and display inter- HR101- Organizational Behaviour (M)

(M)

Demonstrate leadership and teamwork

towards achievement o~organizational goals

Apply relevant conceptual frameworks for

effective decision-making

12

PSC201- Professional Spoken Communication (H)

AMC301 - Applied Managerial Communication (H)

GM302 - Entrepreneurship (Workshop) (M)

EC0101- Managerial Economics (M)

HR101- Organizational Behaviour (M)

GM302 - Entrepreneurship (Workshop) (M)

GM101- Principles of Management (H)

HR101- Organizational Behaviour (H)

MKT201- Marketing Management (M)

FIN201 - Corporate Finance (M)

HR201- Managing Human Resources (M)

OM101 -Statistics for Management (M)

OM202 - Operations Management (M)

EC0201- Business and Economic Environment (M)

PSC201- Professional Spoken Communication (H)

GM201- Legal Aspects of Management (seminar)(M)

FIN202 - Management Accounting (M)

GM301 - Strategic Management (M)

GM303 - Simulations (workshop) (H)
.,

1T301 - Management Information Systems (H)

FIN101- Accounting Fundamentals (M)



OM301 - Business Research Methods (H)

EC0301- Business, Environmental and Social

Sustainability (workshop) (M)

GM302 - Entrepreneurship (Workshop) (H)

(M)
P04

POS

P06

P07

POS

Develop an entrepreneurial mindset

for optimal business solutions

Evaluate the relationship between business

environment and organizations.

~
Appreciate sustainable and ethical business

practices.

Leverage technology for business

decisions.

Demonstrate capability as an independent

learner.

GM202 Design Thinking (Workshop)

GM302 - Entrepreneurship (Workshop) (H)

GMIOi - Principles of Management (M)

MKTlOI- Fundamentals of Marketing (M)

FIN201- Corporate Finance (L)

HR201- Managing Human Resources (H)

OM202 - Operations Management (M)

EC0201 - Business and Economic Environment (M)

GM301- Strategic Management (H)

GM303 - Simulations (workshop) (H)

OM301 - Business Research Methods (M)

FINIOI - Accounting Fundamentals (H)

GM304 - Professional Ethics (Workshop)(H)

EC0301 - Business, Environmental and Social

Sustainability (workshop) (H)

ITlOI - Data Analysis using Spreadsheets (M)

MKTlOI- Fundamentals of Marketing (M)

MKT201- Marketing Management(M)

EC0201 - Business and Economic Environment (M)

Table 3.1 (c) Mapping Matrix (AY 2020-21)
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PO's

POl

P02

P03

PO Description

Communicate effectively

Demonstrate ability to work in teams

to achieve desired goals

~
businessReflect

applying

situations

Courses Mapped

BC101 - Business Text Analysis: Reading & Writing (M)

MKTl01 - Fundamentals of Marketing (L)

PSC201- Professional Spoken Communication (H)

EC0201 - Business and Economic Environment (L)

OM301- Business Research Methods (M)

AMC301 - Applied Managerial Communication (H)

HR101- Organizational Behaviour (H)

BC201 - Professional Spoken Communication(M)

AMC301- Applied Managerial Communication (H)

EC0301 - Business, Environmental and Social

Sustainability (workshop) (M)

FIN101 - Accounting Fundamentals (H)

ITl01 - Data Analysis using Spreadsheets (M)

MKTl01 - Fundamentals of Marketing (L)

EC0101- Managerial Economics (M)

HR101 - Organizational Behaviour (H)

GM101- Principles of Management (L)

OM101-Statistics for Management (L)

MKT201 - Marketing Management (M)

FIN201- Corporate Finance (H)

FIN202 - Management Accounting (M)

HR201 - Managing Human Resources (M)

OM202 " Operations Management (M)

EC0201 - Business and Economic Environment (M)

GM201- Legal Aspects of Management (seminar)(M)

GM301 - Strategic Management (H)

11301 - Management Information Systems (H)

OM301 - Business Research Methods (H)

GM303 - Strategy Simulation (Workshop) (M)

(H)

P04

on

relevant, conceptual

frameworks

Evaluate different ethical

perspectives

FIN101 Accounting Fundamentals

GM304- Professional Ethics (Workshop)(H)

Fundamentals of MarketingMKTl01

MKT201 - Marketing Management (M).•
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MKTlOl - Fundamentals of Marketing (l)

MKT201 - Marketing Management (l)

POS Comprehend sustainability issues HR201 - Managing Human Resources (M)

EC0301 - . Business, Environmental and Social

Sustainability (workshop) (M)

MKT201 - Marketing Management (l)

GM202 - . Design Thinking (Workshop) (M)
Exhibit innovative and creative

POG GM302 - Entrepreneurship (Workshop) (H)
thinking

(l)OM301 - Business Research Methods

AMC301 - Applied Managerial Communication (H)

!n

.•

15



JAIPURIA ANNEXURE 1.1.3 

INSTITUTE OF MANAGEMENT 
LUCKNOW NOIDA JAIPUR INDORE 

coURSE OUTCOME AND MAPPING OF THE COURSES TO 
EMPLOYABILITY/ ENTREPRENEURSHIP/ SKILL DEVELOPMENT 

ACADEMIC YEAR 2018-2021 

POST GRADUATE DIPLOMA IN MANAGEMENT (MARKETING) 

I. COURSE oUTCOMES OF COURSES OFFERED 

Different assessment tools and processes are used to measure the student learning and assessment of course 

outcomes. 

Assessment Tools and processes 

The course outcome evaluation is based on direct assessment of students through various assessment tools to 

measure the course assessment/ workshop-based assessments. 

The list of assessment tools is enlisted in the table appended below. 

Table3.2.1: List of Asessment tools to measure course outcomes 

Type Assessment Tools 

Quizzes 
Moodle-based written assignment on Turnitin (plagiarism-checked 
assessment) 
Exercises/ role plays/ Case studies 

Course Outcome Student seminars/ presentations 

Student Artifacts/ Portfolios 

Online discussion forums 

Group project/ assignment 
End-term examination - online/offline mode 

Reflective notes 

Diary entry 
Workshops/ Seminars 

Group presentation / group reflections on take-away of the workshop/ 
seminar 

Regular Courses Outcome assessment 

Quizzes Multiple choice questions or scenario-based questions are used to assess the students on their 
basic understanding of the subjects. Generally, 2 to 4 quizzes are organized on moodle, where questions are 

uPOaded by the faculty and students are given random questions on which their responses are gathered. 

This component is used as a part of internal assessment as described in the course outline. 

(A) 

1 
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Director 
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(8) Moodie based Turnitin assignment - Turnitin assignments are created on moodie, where students are

required to submit their written assignment on the given topic along with the plagiarism report within the

given deadline. The acceptable limit of plagiarism is <15%.

(e) Role Plays! exercises! case studies - The assessment of the student is also done on the basis of certain case

studies, scenario mapping exercises or role plays which are conducted as in-class activities and certain

concepts are taught with the help of these exercises alone. This is more prevalent for the second year

students when they are adept at the nuances of management courses. Case studies are also used for teaching

the concepts and sometimes evaluating the class participation of individual students during the class

discussions

(D) Student Seminars! presentations - the students are provided with relevant topics on current trends of

.marketplace. They are encouraged to prepare themselves with the current issues and participate in student

panel discussions. The class is also motivated to ask questions from the panelists; this helps in enhancing

everyone's knowledge on recent trends and issues. This also prepares students to keep themselves abreast

with latest knowledge on various topics through reading blogs and recent articles.

(F) Online discussions forums - Topics/ case-lets/ situations are given to the students in an online forum based

on moodle platform. The discussions are encouraged from all the students in an online chat-like discussion

format. This is done to ensure] student engagement, continued learning and facilitation of knowledge

.dissemination through the usage of all kinds of medium.

(E) Student artifacts! portfolios - Students are asked to prepare personal portfolios that are self-assessment

reflections report based on the analysis of psychometric instruments. This helps student identify their

personality dimensions and let them take up enhancement of those areas which will provide them success

in various career and life situations. In yet another assignment, students were asked to create an artifact

which consisted of some recent business news articles from newspapers, magazines, financial reports, etc.

This is to encourage their reading and writing habits, especially news items, significant for their future

corporate roles.

(G) Group Project! Assignment -the students are divided into study groups and topics are given in such a

manner that the evaluation of each student's contribution in the group can be evaluated. This is also to teach

them team collaboration, an important emPOyability skill for management students.

(H) Mid-term! End -term examination - Another form of assessment is through mid-term and end-term exams.

In most of the courses, only end-term exams of 40 marks are being held, the rest of the marks is ensured

through continued internal assessments as per the course outline. It is important to note that the institute

has been aware and mindful of environmental and sustainable issues and strive towards being paperless by

conducting online exams to replace pen and paper exams. Such a move proved useful during COVID times

when the exams were conducted primarily through online mechanisms. The online submission of end term

answer-sheets during COVID times was done on Turnitin to minimize the plagiarism issues.

(I) Workshop! Seminar Assessment

As these courses take place in fast track mode and also have lesser number of sessi~ns than in the regular

courses, the assessment has also been designed to incorporate this facet.

(J) Diary entry - To ensure that the students keep a track of whatever was being conducted during the sessions,

students are asked to prepare journal! diary entries and submit a written summarize neat the end of the

2



workshop/ seminar.

(K) Reflective notes - Similar to diary entry, students are supposed to submit a reflection of their learnings during
the workshop/ seminar in about 300 to 500 words.

(L) Group presentations/research - the students are required to work collaboratively on the given topic. Based
on their field/ secondary research on the select topic, they are required to give a group presentation and a
written report to the concerned facilitator/ instructor/ faculty.

Screenshots of the assessment components from a few sample course outlines have been given below:

Course Code and title GM 102 Professional Ethics (WorkshoD)
Credits 1
Term and Year I Tenn, 2018 -19

Assessment Tasks

Assessment Description Welghtage CLOs
Component

Project Report Group Assignment (5-7 students per 50 CL03
group): Students need to do on a
past/present situation, where ethical and
professional issues have been raised.
Report should be in the form of a Case
Study.
Examples: Vijay M&.IYA; Ulli,Modi;
~ Modi; ICICI Bank; PNB etc.

Project Presentation Group Presentations 30 CL03
and Defence

Diary Writing Date wise entries of each 20 CLO 1,2
session/workshop on individual's
thoughts, feelings and opinions.

Submission of write-up about the process
of learning and individual take in 1,500
words in hard and soft copies.

7. Assessment Components:

Assessment Assessment Type Weighfage CLOs Week Due On
Item mapped
Quizzes Scenario based questions 10% CLO 1 Between 7tll and

16th Sessions
Seminar Student cohort reflections (linking 20% CL02 Sessions 3rd, lStll

HR functions with sustainabilitv) and 17th

Industry based Integrated linkage with business 20% (Report) CL03 Between
Project operations +10% Sessions Sthand

(Different projects linking business (Presentation) 19th

strategy with various HR functions)
End Term Questions based on the course 40% CLO 1 & 2 After completion
Examination content will be asked in a hall 01a11teaching

examination. Students to give sessions (11th

adequate responses with suitable 112th week)
illustrations and examples:

3



9. Le:uuing Task and As-sesmlent;

Assessment criteria set out the details by \vbich ped"oml3Dre in e.ac:'htask will be judged. 'This
information will give a dear and explicitundel:standing of the expected standards to be adJieved
relative to the mm:k:s awarded.

4
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Ass~Jmnt Task Assessment Weight Week Due,
T)ipe age

L Business Email Writing Assessment I &n Written 200/0 Session 8, 12
(with feedback in between) Submission (In
FORMATIVE ASSESSMENT: Class Activity)
ASSESSMENT FOR TEACHING

2. BnsiaessLetter Writing: One in Classroom & Written 20% Session 12
one on Tumi.tIn Submission (In
SUMMATIVE ASSESSMENT: Class Acti,,"ity)
ASSESSMENT TO ASSESS

3. End Tem - Studeut Artifact (1oumalofText Student Artifuct 600.4 Continuous
Analysis. Reading & Writing) Handwritten VIVA with
FORMATIVE ASSESSMENT: End Term
ASSESS1-fENTFOR TEACHING

VIVA as SUMMATIVE ASSESSMENT:
ASSESSMENT OF LEARNING



Screenshotsof some of the assessment components:

• Snapshot of a Student Artifact:
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• Snapshot of a Discussion Forum:

1M! Events ~ My Courses M)'D<lshbrord lmpertus parents

11- ;. My courses) -fl-19-PM-MB ;. 12 August - 18 August) Dlscusston on evolutton of management thought
. ~

x

Discussion on evolution pf management thought
Supreme uo. was engaged In the business of manufacturing auto components. lately. Its business was expanding because of the Increasing demand for cars. The competition was also increasing. In
order to keep its market share intact the company directed its workforce to work overtime. But tbls resulted in many problems. Due to increased pressure of work the efflctency of workers declined"
Sometimes the subordinates had to work for more than one superiors. rne workers were becoming Indisciplined, The splru of teamwork, which had charectertsed the company prevtousfy had begun to
wane. Identrfy the appropriate principles of management (as given by Henry Fayol) wtuch were being violated. quoting the exact lines from the case.

WI"""'.,.
Discussion Started by Replies Last post I Created

U prtncfples belng violated a~(O(dlng to me, o SAKSHI THAJ(RE
SAKSHI THAKRE
Sun, 8 see 2019, 10:46
PM

Sun. 8 see 2:019,10:46
PM

Violation of principle of management as gjven by Henry
-(z F<>yo!. ANURAG 81SHT

ANURAG 81SHT
Suo. e Sep 2019, 2:44 PM

Sun. 8 see 2019, 2:44 PM

-cr tvotunon of management thought VARUN SINGH
VARUN SINGH
Sat 7 Sep 20"19, 10:43
PM

Sat, 7 Sep 2019, 10:43 PM

<:I Pnndples of management RITVIKGUPTA
RITVIK GUPTA
Sun. 8 Sep 2019.11:21
AM

Sun. 8 Sep 2019, 11:.21
AM

U Evolution of nranegernent VISHESH KAPOOR
VISHESH KA.POOf.!
Sat. 7 Sep 2019, 8:40 PM

• Sat, 7 ~p i019. 8:40 PM

••••••,~~~__-=~~~~~~-=~================~••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••0•••••
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• Pies of Student Panel discussions during class:
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Courseoutcome attainment levels are calculated for all courses of the program. However, the tables appended below
. this section states course attainment levels for all core courses {also includes specialization core) mapped on each

program objective (PO).The benchmark attainment levels for the AY2018-19 have been set considering the average
performance levels achieved in the preceding years. For all the courses mapped on program objective the benchmark
attainment is fixed at medium level. The 60% weightage is assigned to continuous evaluation components held
regularly in terms of quizzes, written assignments, discussions, case analysis, etc. and 40% weightage is assigned to
end term assessment. The attainment calculatlons has been taken as 60% of continuous evaluation components +
40% of end term examination or some practical examination for workshop courses.

The course attainment levels for the AY 2018-19 has been defined as per parameters given below:

Attainment Level 1 (Low): Less than ~50%students scoring more than 60% marks out of the
relevant maximum marks
Attainment Level 2 (Medium): BetweTn 50 - 60% students scoring more than 60% marks out of
the relevant maximum marks
Attainment Level 3 (High): More than 60% students scoring more than 60% marks out of the
relevant maximum marks
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Table 3.2.2(a) Calculation of Course Attainment for Batch 2018-20 (AY 2018~19)

No. Bench
of mark

stud %
ents

achievi
Attai

achi nmen
evin

ng
t

Total g
. Target

Course Number of targ
S.No. Code Course Name Students et

1 BC101 Functional English for Business 60 57 95.0 H*** M*

2 ITlOl Data Interpretation and Excel 60 54 90.0 H M

3 FIN10l AccountingFundamentals 60 17 28.3 L* M

4 EC010l Managerial Economics 60 30 50.0 M M

5 GM102 Professional Ethics 60 3 4.92 L M

6 GM10l Principles of Management 60 58 95.08 H M

7 HR101 Organizational Behaviour 60 53 86.89 H M

8 MKT201 Marketing Management 60 31 51.67· M M

9 FIN201· Corporate Finance 60 20 33.33 L M

10 HR201 Managing Human Resources 60 59 98.33 H M

11 OM202 Operations Management 60 59 98.33 H M

12 OM201 Statistics for Management 60 15 . 25.00 L M

13 EC0201 Business and Economic Environment 60 38 63.33 H M

14 GM201 Legal Aspects of Management 60 35 58.33 M M

15 GM202 Design Thinking (Workshop) 60 60 100.0 H M

16 GM301 Strategic Managefment 60 36 60.00 M M

17 1T301 Management Information Systems 60 52 86.67 H M

18 OM301 Business Research Methods 60 54 90.00 H M

19 BC301 Managerial Communication 60 35 58.33 M M

20 . GM303 Entrepreneurship (Workshop) 60 42 70.00 H M

EC0301
Business, Environmental and Social M

21 Sustainability (workshop) 60 44 73.33 H

22 GM303 Simulation Workshop 60 32 53.33 M M

MKT302
Sales Management and Business M

23 Development 60 42 70.00 H

*L (Low),**M{Medium), ***H{High)

The course attainment for the A Y2019-20has been defined as per the parameters given below:

Attainment Level 1 (Low): Less than 50% students scoring more than 65% marks out of the
relevant maximum marks •
Attainment Level 2 (Medium): Between 50 - 60% students scoring more than 65% marks out of
the relevant maximum marks

Attainment Level 3 (High): More than 60% students scoring more than 65% m
relevant maximum marks
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Table 3.2.2(b) Calculation of Course Attainment for AY 2019-20

Total No. of Bench
Number students % mark

S.N Course of achieving achieving Attain
o. Code Course Name Students the target Target . ment

Business Text Analysis: M
1 BC101 Reading & Writing 120 65 54.17 M**

Data Analysis using M
2 ITl01 Spreadsheets 120 94 78.33 H***

3 FIN101 Accounting Fundamentals 120 10 8.33 L* M

4 EC0101 . Managerial Economics 120 62 51.67 M M

5 GM102 Statistics for Management 120 64 53.33 M M

6 MKTl01 Fundamentals of Marketing 120 66 55.00 M M

7 GM101 Principles of Management 120 64 53.33 M M

8 HR101 Organizational Behaviour 120 62 51.67 M M

9 MKT201 Marketing Management 119 64 53.78 M M

10 FIN201 Corporate Finance 119 11 9.24 L M

Legal Aspects of M
Management (Seminar) 119 63 52.94 M

11 GM201 (LAM)

12 HR201 Managing Human Resources 119 65 54.62 M M

13 OM202 Operations Management 119 116 97.48 H M

Business and Economic M
14 EC0201 Environment 119 61 51.26 M

Professional Spoken M
15 PSC201 Communicalion 119 100 84.03 H

16 GM201 Design Thinking (Workshop) 119 64 53.78 M M

17 FIN202 Management Accounting 119 62 52.10 M M

18 GM301 Strategic Management 117 104 88.89 H M

Management Information M
19 1T301 Systems 117 61 52.14 M

20 OM301 Business Research Methods 117 62 52.99 M M

Applied Managerial M
21 AMC301 Communication 117 60 51.28 M

Professional Ethics M
22 GM304 (Workshop) 117 84 71.79 H

Business, Environmental and M
Social Sustainability

. 23 EC0301 (Workshop) 117 62 52.99 M

24 GM303 Simulation (Workshop) 117 85 72.65 H M

Entrepreneurship M
25 GM302 (Workshop) 117 63 53.~ M

Marketing Planning and M
26 MKT301 Control 117 91 77.78 H

9
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The benchmark for AY 2020-21 were kept same. as previous AY 2019-20 during envisioning
exercisefor Program the Program Outcomes were reformulated.

The course attainment for the AY 2020-21 has been defined as per parameters given below:

Attainment Levell (Low): Less than 50% students scoring more than 65% marks out of the
relevant maximum marks

Attainment Level 2 (Medium): Between 50 - 60% students scoring more than 65% marks out of
the relevant maximum marks

Attainment Level 3 (High): More than 60% students scoring more than 65% marks out of the
relevant maximum marks

Table 3.2.2(c) Calculation of Course Attainment for AY 2020-21

S. % Bench
No Course Total No. No. of students achieving Attain mark

Code Course Name Students achieving the target Target ment
111 26 23.42 L* M

1 FIN101 Accounting Fundamentals

2 BC101 Business Text Analysis 109 61 55.96 M** M

Data Analysis Using M
3 ITl01 Spreadsheet 112 86 76.78 H***

MKTlO Fundamentals of M
4 1 Marketing 112 76 67.86 H

EC010 I M
5 1 Managerial Economics 112 47 41.96 L

6 HR101 Organizational Behaviour 109 73 66.97 H M

GM10
,

M
7 1 Principles of Management 109 63 57.80 M

8 ITl01 Statistics. for Management 112 77 68.75 H M

MKT20 M
9 1 Marketing Management 111 78 70.27 H

10 FIN201 Corporate Finance 111 35 31.53 L M

11 FIN202 Management Accounting 111 100 90.09 H M

Managing Human M
12 HR201 Resources 111 77 69.37 H

OM20 M
13 1 Operations Management 111 100 90.09 H

EC020 Business and Economic M
14 1 Environment 111 67 60.36 H

Professional Spoken M
15 BC201 Communication 111 77 69.37e H

GM20 Workshop on Design M
16 2 Thinking 109 107 98.17 H

GM20 Legal Aspects of M
17 1 Management 105 62 59.05 M

GM30 M
18 1 StrategicManagement 105 56 53.33 M
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Management Information M
19 1T301 Systems 108 54 50.00 M

OM30 Business Research M
20 1 Methods 105 72 68.57 H

AMC3 Applied Managerial M
21 01 Communication 105 55 52.38 M

GM30 Workshop on M
22 2 Entrepreneurship 105 100 95.23 H

GM30 Workshop on Professional M
23 4 Ethics 105 104 99.05 H

EC030 Business, Environment M

24 1 and Social Sustainability 111 106 95.49 H
GM30 M

25 3 Strategy Simulation 105 103 98.10 H
MKT30 Marketing Planning and M

26 2 Control 105 100 95.24 H

*L (Low), **M(Medium), ***H(High)

II. MAPPING OF COURSES

CO-PO mapping is done by establishing correlation between the course outcome and the programme outcome on a

scale of 0-3, where 0 indicates no correlation, 1 being the low correlation, 2 being medium correlation and 3 being

high correlation. In this way a mapping mJtrix is prepared by including all core courses.

Correlation between Courses and Programme Outcome for the three assessment year are given as follows:

Table 3.1 (a) Mapping matrix (AY 2018-19)

PO's PO Description
Courses Mapped

BC10l-Functional English for Business (H)

Demonstrate persuasive
HR10l- Organizational Behaviour (H)

POl BC301-Managerial Communication (H)
communication skills.

MKT302 - Sales Management and Business
Development(M)

Demonstrate leadership and BC10l - Functional English for Business (M)

P02
teamwork towards the HR10l- Organizational Behaviour (H)
achievement of organizational GM10l- Principles of Management(M)
goals.

P03 Apply relevant conceptual ITlOl- DataInterpretatjon and Excel (M)
frameworks for effective FIN10l- Accounting Fundamentals (M)
marketing decision making. EC010l - Managerial Economics (M) •

GM10l- Principles of Management (M)
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HR101- Organizational Behaviour (H)
MKT201- Marketing Management (H)
FIN201- Corporate Finance (M)
HR201 Managing Human Resources (M)
OM201 -Statistics for Management (M)
OM202 - Operations Management (M)
EC0201 - Business and Economic Environment (M)
GM301- Strategic Management (M)
1T301-Management Information Systems (M)
OM301 - Business Research Methods (M)
EC0301- Business, Environmental and Social Sustainabllitv
(workshop) (M)
MKT 301-Sales Management and Business Development
(H)

P04 Develop innovative thinking for
effective management.

ITl01- Data Interpretation and Excel(M)
HR201-Managing Human Resources (L)
GM202 -Design Thinking (Workshop Mode) (H)
GM301 -Strategic Management (L)
1T301 -Managernent Information Systems (L)
GM302 -Entrepreneurship Workshop (H)
GM303 -Simulation Workshop (L)

POS Demonstrate domain ITlOl - Data Interpretation and Excel (L)
competency in a chosen sector. MKT201 -Marketing Management (L)

HR201-Managing Human Resources (M)
OM301-Business Research Methods (M)

I MKT 301 -Sales Management and Business
Development(M)

,
FIN101- Accounting Fundamentals (L)
GM102 - Professional Ethics (Workshop)(M)

Appreciate sustainable, ethical, GM 201- Legal Aspects of Management(Seminar)(M)
POG and legal issues in a given GM 301- Strategic Management(L)

marketing context. EC0301- Business,Environmental and Social Sustainability
(workshop) (H)

ITlOl- Data Interpretation and Excel (H)

Leverage technology for business
OM202-0perations Management (M)

P07 1T301- Management Information Systems(M)
decisions.

MKT 301-Sales Management and Business oeveloprnenttt)

ITl01- Data Interpretation and Excel(L)
HR201-Managing Human Resources(M)

POS Demonstrate capability as an EC0201-Business and Economic Environment(M)
independent learner. 1T301- Management Information Systems (M)

MKT 301-Sales Management and Business
Development(M)

12



Table 3.1 (b) Mapping Matrix (AY 2019-20)

PO's PO Description Courses Mapped

POl
Demonstrate persuasive
communication skills.

BClO1-BusinessText Analysis: Reading & Writing (H)
HR101 - Organizational Behavior (M)
PSC201- Professional Spoken Communication (H)
SB01 - Strategic Management (H)
AMC301- Applied Managerial Communication(H)

SM30L-Entrepreneurship (Workshop)(M)

P02

P03

r

Demonstrate leadership and
teamwork towards achievement of
organizational goals.

Apply relevant conceptual
frameworks for· effective marketing
decision making.

EC0101 -Managerial Economics (M)
GM102 -Statistics for Management(L)
HR101 -Organizational Behavior (M}
GM302 -Entrepreneurship (Workshop)(M)

FIN101-Accounting Fundamentals (H)
EC0101 - Managerial Economics (H)
GM301 -Statistics for Management(M)
GM101-Principles of Management (M)
HR101 -Organizational Behavior (M)
MKT201 -Marketing Management(M)
FIN201 -Corporate Finance(M)
HR201 -Managing Human Resources(M)
OM202 -Operations Management(M)
EC0201 -Businessand Economic Environment(M)
FIN202 -Management Accounting(M)
SB01 -Strategic Management (H)
IB01 -Management Information Systems (M)
OM301 -BusinessResearchMethods(H)
EC0301 -Business,Environmental andSocial
Sustainability (Wor~hop)(M)
SB02 -Simulation (Workshop Mode) (M)
MKBOl -Marketing Planning and Control(M)
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P04

an

MKTlOl
MKT201
EC0201
OM301

-Fundamentals of Marketing (M)
-Marketing Management{M)
-Business and Economic Environment{M)

-Business Research Methods (L)

GM10l - Principles of Management (L)

Develop innovative thinking for GM201 - Design Thinking (Workshop)(M)
effective management. ST301 - Strategic Management (L)

GM302 - Entrepreneurship (Workshop)(M)
MKT301- Marketing Planning and Control{H)

POS

Demonstrate domain competency in
a chosen sector.

MKTlOl- Fundamentals of Marketing (M)
MKT201- Marketing Management{M)
MKT301- Marketing Planning and Control{H)

POG
Appreciate sustainable, ethical, and
legal issues in a given marketing
context.

FIN10l -Accounting Fundamentals (M)
GM201· -Legal Aspects of Management (Seminar
Mode) (H)
ST301 -Strategic Management (M)
GM301 -Professional Ethics (Workshop)(H)
EC0301 -Business, Environmental and Social
Sustainability (Workshop)(H)
MKT301 -Marketing Planning andControl{H)

P07
Leverage technology for marketing
management.

ITlOl
1T301
MKT301

-Data Analysis using Spreadsheets{M)
-Management Information Systems (M)
-Marketing Planning and Control{L)

POS
Demonstrate capability
Independent learner.

as

Table 3.1 (c) Mapping Matrix (AY 2020-21)

PO's PO Description Courses Mapped
BClOl - Business Text Analysis (H)
MKTlOl Fundamentals of Marketing{L)

Communicate effectively
EC0201-Business and Economic Environment (BEE)(L)

POl BC201 - Professional Spoken Communication
(PSC)(H)
OM301 -Business Research Methods (BRM)(M)

r..MC301-Applied Managerial Communication (AMC)(H)
HR10l - Organizational Behaviour{M)
BC201 - Professional Spoken Communication

Demonstrate the Ability to Work in
(PSC)(H)
AMC301- Applied Managerial Communication

P02 Teams to Achieve Desired Goals
(AMC)(H) ~
EC0301- Business, Environment and Social
Sustainability (Seminar) (BESS)(M)
MKT302-Marketing Planning and Control ()
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FIN101-Accounting Fundamentals{H)
ITl01- Data Analysis Using Spreadsheet{H)
MKTl01- Fundamentals of Marketing{L)
EC0101- Managerial Economics{M)
HR101- Organizational Behaviour(M)
GM101- Principles of Management(L)
ITl01- Statistics for Management(M)

Reflect on business situations and MKT201- Marketing Management (M)

P03 apply relevant conceptual FIN201 - Corporate Finance (H)
frameworks FIN202 -Management Accounting (M)

HR201-Managing Human Resources (M)
OM201 -Operations Management (M)
EC0201- Business and Economic Environment (M)
GM301 -Strategic Management (M)
1T301 -Management Information Systems (M)
OM301 -Business Research Method (H)
MKT302- Marketing Planning and Control ()
GM303 -Strategy Simulation (Workshop)

MKTl01- Fundamentals of Marketing(L)

P04 Comprehend sustainability issues EC0301- Business, Environment and Social
Sustainability (H)
GM301-Strategic Management (M)

POS Apply relevant Technological tools for
marketing decisions

I MKTl01- Fundamentals of Marketing(L)
MKT201-Marketing Management (MM)(L)
ITl01- Data Analysis Using Spreadsheet{H)

I OM201-0perations Management (H)
MKT302- Management Planning and Control (M)
GM303 -Strategy Simulation (Workshop)(L)
1T301- Management Information Systems (L)

MKT201-Marketing Management (L)

Exhibit innovative and creative
GM202~Workshop on Design Thinking (M)

POG thinking
AMC301- Applied Managerial Communication (H)
GM302 -Workshop on Entrepreneurship (M)
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JAIPURIA ANNEXURE 1.1.3 
INSTITUTE OF MANAGEMENT 

LUCKNOW NOIDA JAIPUR INDORE 

cOURSE OUTCOME AND MAPPING OF THE cOURSES TO 

EMPLOYABILITY/ ENTREPRENEURSHIP/ SKILL DEVELOPMENT 

ACADEMIC YEAR 2018-2021 

POST GRADUATE DIPLOMA IN MANAGEMENT (SERVICE MANAGEMENT) 

I. cOURSE OUTCOMES OF COURSES OFFERED 

Different assessment tools and processes are used to measure the student learning and assessment of course 

outcomes. 

Assessment Tools and processes 

The course outcome evaluation is based on direct assessment of students through various assessment tools 

to measure the course assessment/ workshop-based assessments. 

The list of assessment tools is enlisted in the table appended below. 

Table: List of Assessment tools to measure course outcomes 

Type Assessment Tools 

Quizzes 
Moodle-based written assignment on Turnitin (plagiarism-checked 

assessment) 

Exercises/ role plays/ Case studies 

Course Outcome Student seminars/ presentations 

Student Artifacts/ Portfolios 

Online discussion forums 

Group project/ assignment 
End-term examination- online/offline mode 

Reflective notes 

Diary entry 
Workshops/ Seminars 

Group presentation/ group reflections on take-away of the 
workshop/ seminar 

Regular Courses Outcome assessment 

Quizzes Multiple choice questions or scenario-based questions are used to assess the students on 
their basic understanding of the subjects. Generally, 2 to 4 quizzes are organized on moodle, where 

(A) 

questions are uploaded by the faculty and students are given random questions on which their 

responses are gathered. This component is used as a part of internal assessment as described in the 

course outline. 

TEO 
prDN Pandey 

Direc or 
JAIPURIA INSTITUTE OF MANAGEMENT, NOIDA 
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(d} Moodie based Turnitin assignment - Turnitin assignments are created on moodie, where students

are required to submit their written assignment on the given topic along with the plagiarism report

within the given deadline. The acceptable limit of plagiarism is <15%.

(e) Role Plays! exercises! case studies - The assessment of the student is also done on the basis of

certain case studies, scenario mapping exercises or role plays which are conducted as in-class

activities and certain concepts are taught with the help of these exercises alone. This is more

prevalent for the second year students when they are adept at the nuances of management courses.

Case studies are also used for teaching the concepts and sometimes evaluating the class participation

of individual students during the class discussions

(D) Student Seminars! presentations - the students are provided with relevant topics on current trends

of marketplace. They are encouraged to prepare themselves with the current issues and participate

in student panel discussions. The class is also motivated to ask questions from the panelists; this helps

in enhancing everyone's knowledge on recent trends and issues. This also prepares students to keep

themselves abreast with latest knowledge on various topics through reading blogs and recent articles.

(E) Student artifacts! portfolios - Students are asked to prepare personal portfolios that are self-

assessment reflections report based on the analysis of psychometric instruments. This helps student

identify their personality dimensions and let them take up enhancement of those areas which will

provide them success in various career and life situations. In yet another assignment, students were

asked to create an artifact which consisted of some recent business news articles from newspapers,

magazines,financial reports, etc. This is to encourage their reading and writing habits, especially news

items, significant for their future corporate roles.

(F) Online discussions forums - Topics! case-lets! situations are given to the students in an online forum

based on moodle platform. The~discussions are encouraged from all the students in an online chat-

like discussion format. This is done to ensure student engagement, continued learning and facilitation

of knowledge dissemination through the usage of all kinds of medium.
1

(G) Group Project! Assignment - The students are divided into study groups and topics are given in such

a manner that the evaluation of each student's contribution in the group can be evaluated. This is

also to teach them team collaboration, an important employability skill for management students.

(H) Mid-term! End -term examination -Another form of assessment is through mid-term and end-term

exams. In most of the courses, only end-term exams of 40 marks are being held, the rest of the marks

is ensured through continued internal assessments as per the course outline. It is important to note

that the institute has been aware and mindful of environmental and sustainable issues and strive

towards being paperless by conducting online exams to replace pen and paper exams. Such a move

proved useful during COVID times when the exams were conducted primarily through online

mechanisms. The online submission of end term answer-sheets during COVID times was done on

Turnitin to minimize the plagiarism issues.

(I) Workshop! Seminar Assessment •
As these courses take place in fast track mode and also have lesser number of sessions than in the regular

courses, the assessment has also been designed to incorporate this facet.
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(J) Diary entry - To ensure that the students keep a track of whatever was being conducted during the
sessions,students are asked to prepare journal! diary entries and submit a written summarized note at
the end of the workshop/ seminar.

(K) Reflective notes - Similar to diary entry, students are supposed to submit a reflection of their learnings
during the workshop/ seminar in about 300 to 500 words.

(L) Group presentations/research - the students are required to work collaboratively on the given topic.
Based on their field/ secondary research on the select topic, they are required to give a group
presentation and a written report to the concerned facilitator/ instructor/ faculty.

Screenshots of the assessment components from a few sample course outlines have been given
below:

Course Code and title GM 102 Professional Ethics (Workshop)
Credits 1
Term and Year I Term. 2018 -19

Assessment Tasks

Assessment Description Welghtage CLOs
Component

Project Report Group Assignment (5-7 students per 50 CL03
group): Students need to do on a
past/present situation. where ethical and
professional issues have been raised.
Report should be in the form of a Case
Study.
Examples: Vijay Mil.lID.I.; LAJitModi;
l:imModi; ICICI Bank; PNB etc.

Project Presentation Group Presentations 30 CL03
and Defence

Diary Writing Date wise entries of each 20 CLO 1,2
session/workshop on individual's
thoughts, feelings and opinions.

Submission of write-up about the process
of learning and individual take in -1,500
words in hard and soft copies.

7. Assessment Components:

3

Assessment Assessment Type Wl'ightage CLOs Week Due On
Item ma ed
Quizzes Scenario based questions 10% CLO 1 Between 7th and

16th Sessions

Seminar Student cohort reflections (linking 20% CL02 Sessions 3,d, 15th

HR functions with sustainabili and 17th

Industry based Integrated linkage with business 20% (Report) CL03 Between
Project operations + 10% S~tsions 5th and

(Different projects linking business (presentation) 19
strate with various HR functions)

End Term Questions based on the course 40% CLO 1 &2 After completion
Examination content will be asked in a hall of all teaching

examination. Students to give sessions (11 th

adequate responses with suitable f12th week)
illustrations and exam les.



9. Learning Task and Assessment;

Assessment criteria set out the details by which petfOf:1ll.3DCe ill ·each·task will be judged. 'This
information will give a clear and explicit understanding of the expected standards to be achieved
ielativeto the D.l3I':b awarded.

Assessment TMk Assessment Weight Week Due
Type age

L Business Emai1 Writing Assessment I &n Written 20010 Session 8, 12
(with feedback in between) Submission (In
FORMATIVE ASSESSMENT: Class Activity)
ASSESSMENT FOR TEACHING

2. Business Letter Writing: One in Classroom & Written 20010 Session 12
one on Tumilln Submission (In
SUMMATIVE ASSESSMENT: Class Acti'll"ity)
ASSESSMENT TO ASSESS

3. End Term - Studem Artifact (Journal ofText Student Artif.act 6~~ Continuous
Analysis, Reading & Writing) Handwritten VIVA with
FORMATIVE ASSESSMENT: End Term
ASSESS:MENTFOR TEACHING

VIVA as Sl.Th1MATIVEASSESSMENT:
A'SSESSMENT OF LEARNING

•
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Screenshots of some of the assessment components:

• Snapshot of a Student Artifact:

'Sebi raises concerns over
• • •rising corporate failures

The regulator asksfirms to protect interests ofmlnorityshareholders
::!:'SON£ OFCONTENTION -

·Relaled-p.lrty
l,.n~ctIOt1s

• Hon""disdosUf\! of
valuaUo" repons

'Transpilfency and
qu.,ltyo'
disclosures

·Useofcomplex
corporatt structure'

»ROl•• f,
Independent
dffl!cto"

~ CA,wf~'s . ~J ~vJ.AcI\..........J

~~~~

•
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• Snapshot of a Discussion Forum: JAIPURIA
INSTITUTE OF MANAGEMENT
LlicKNOW NC)I[;A UjAIPURINDORE-.I ~ ' · 0 ••'0 •......•••.•...••..,•.......•....•...~ .

Discussions on D&!

."-first r!r~ enploye~who has eeen .•••im hI!.eompanytor ten yt'.5r~.&ndhas nevt-r!'lad I !>ing!~rornplalntlodged llgalnn him m&kesa con"..ro<Jersia!s::aa:ml!nt about IIc.owortersse:(ual orI~tarlon ~n ne is ~sted a point OJankqUtsrton DyanO".ner ~e!'. His remlr!{
gUSH "ur¥ ~ry tmp>o:tet in rli'5dr.tisioflto complain ,bout him to m&~gtmtnt.rod demlind en 'pelOSi. Theemployee wtlOmlOt the ~/tark" .dm!u to h.w.g ~IU the n.tementbut ~~5 to apolCgiu. ~g1JSf. M ~!ieW5 thlt MeIStl'tit!~ to hisownopblon,
es~lly since M was prtsse<t on W matter. Should the ~oyee in question be dlscipllnM? Is he entitled to his own opinion in th-t worIcpIace? .

.•....••.-
byArpito./4n- Tl'(Jrsday. ZS,Januery202l. llt17"Jot

TM employee in the c.ase!.!Ve his own opl.nJon.he m;sht ee true for himself, but IMrJf ~ have a dit'f~ point dvlewwtlile~"! Wd'!mstt..-r,.

He should De'aware oft."Ie fat: mat he Is In torpOI'"ltf:~nt, aM Sl\Ouldbehave act.O«linlty. he ~Id ee Mare <:1dNer!.ity of pt'o)pte Inme WO/1(pI"u~

He mOl.l!cl::-eqve~t\one(l foe his ~.ar1U a!.iflSl ~ ~n.. Empto)ft is IMn! in. co-operate environment so he must beN\"e Ii~ an proft:u;~ adult emptoy.e~. I"ie' should n»lrataln peece and IMrmotlYIn orpnll!l.tton. <~ny shoukl,,!so

orpnize some ,wareoe"SS semi~ ~e ~mpI!;'Iytts ere taught the rig~ cvt;ure oflMO( In iIll orprtizr..iorl. Tm kind of.a ~ ee noppedimme60Wy ~ later on it can have ~ (~~S SlT'IOn& empq.ee N'I tht.OfJ'nizatiorl

~oSIlnf: EOit eeee

Qiscuss this ropoc to rt!pMs so f.rt--by AtNJn8enS31-~. 25 janu.ry 2021, ~:25 PM

H~MS ot'Iy!'Yen hiS own honest cplni«l, but he u" be Y\oToogiI'SO"5 opnlon of peopI~5 \7M'ftrom ~"ch ether. ArIdtM ~n.setion should ereere some ewereoess pr?gtltIU to g.o~Its t(nplo.,.e~s t:'\~correcr !r;fOI'lT\oWon and know1e<lgetlOOut It tlnd It sl'lOuld
be t"l~ urt t~ ml$ r~ IJf (uttYre should nof pr~iI inthe orpnlUtlon

F'~flTllI!inlc E<:Ft Otle'te

OIS<:lJs~mlstoj>l<:IO~pllessof"i

•
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• Snapshot of Turnitin-based moodle assignment:

.......

ShO'w 10 'V Enlnes ~.ul~ S"' ••. CRetestlSUbmissloni EaTlKl'IlnMes:sa9wslnl:Ka{S)~- , , , -
T__ ,"-" SiowlIloritf.

11!~~ 2Q<'nl21>.~U •• C
.t,ft.

•• C a,... .t

•• C
'".t

"'. •• I} a~. J.

o

g

o

• Pics of Student Panel discussions during class:

•
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Courseoutcome attainment levels are calculated for all courses of the program. However, the tables appended below
this section states course attainment levels for all core courses (also includes specialization core) mapped on each
program objective (PO). The benchmark attainment levels for the AY2018-19 have been set considering the average
performance levels achieved in the preceding years. For all the courses mapped on program objective the benchmark
attainment is fixed at medium level. The 60% weightage is assigned to continuous evaluation components held
regularly in terms of quizzes, written assignments, discussions, case analysis, etc. and40% weightage is assigned to
end term assessment.The attainment calculations has been taken as 60% of continuous evaluation components +
40% of end term examination or some practical examination for workshop courses.

The course attainment levels for the AY 2018-19 has been defined as per parameters given below:

Attainment level 1 (lOW): less than 50% students scoring more than 60% marks out of the
relevant maximum marks ~
Attainment level2 (Medium): Between 50 - 60% students scoring more than 60% marks out of
the relevant maximum marks I

Attainment level 3 (High): More than 60% students scoring more than 60% marks out of the
relevant maximum marks

8
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Table 3.2.2. (a) CourseAttainmentcalculation(AY 2018-19)

S.No. Course Course Name Total No. of % achieving Attainment
Code Number of students Target

Students achieving
target

1 BC101 Functional English for Business 60
57

95.00 H

2 ITl01 Data Interpretation and Excel 60 40 66.67 H

3 FIN101 Accounting Fundamentals 60 30 50.00 M

4 EC0101 Managerial Economics 60 30 50.00 M

5 GM102 Workshop on Professional Ethics 60 13 21.67 L

6 GM101 Principles of Management 60 37 61.67 H

7 HR101 Organizational Behaviour 60 32 53.33 M

8 MKT201 Marketing Management 60 37 61.67 H

9 FIN201 Corporate Finance 60 44 73.33 H

10 HR201 Managing Human Resources 60 31 51.67 M

11 OM202 Operations Management 60 43 71.67 H

12 OM201 Statistics for Management 60 55 91.67 H

13 EC0201 Business and Economic 60 40 66.67 H
Environment

14 GM201 Legal Aspects of Management 60 53 88.33 H
(Seminar Mode)

15 GM202 Design Thinking (workshop Mode) 60 60 100.00 H

16 GM301 Strategic Management 60 47 78.33 H

17 11301 Management Information Systems 60 51 85.00 H

18 OM301 Business Research Methods 60 53 88.33 H

19 BC301 Managerial Communication 60 55 91.67 H

20 EC0301 Business, Environmental and Social 60 34 56.67 M
Sustainability (workshop)

21 GM303 Entrepreneurship Workshop Mode 60 40 66.67 H

22 GM304 Simulation Workshop 60 19 31.67 L

23 GM305 Service Management 60 56 93.33 H

Note: *Low = L, Medium = M and High = H

The attainment levels for courses that have not achieved the benchmark attainment level of 2 (Medium) in

•AY 2018-19, have been kept the same as the previous academic year.

The course attainment for the AY 2019-20 has been defined as per parameters given below: .

I Attainment Levell (Low): Less than 50% students scoring more than 65% marks out of the

9



relevant maximum marks*

Attainment Level 2 (Medium): Between 50 - 60% students scoring more than 65% marks out

ofthe relevant maximum marks*

Attainment Level 3 (High): More than 60% students scoring more than 65% marks out of the

relevant maximum marks*

Table 3.2.2. (b) Course Attainment calculation (A Y 2019-20)

No. of
Total students %

Course Number of achieving achieving
S.No. Code Course Name Students target Target Attainment

1 ITl01 Data Analysis Using Spreadsheet 60 54 90.00 H

2 FIN101 Accounting Fundamentals 60 06 10.00 L

3 EC0101 Managerial Economics 60 11 18.33 L

4 OM101 Statistics for Management 60 36 60.00 M

5 HR101 Organizational Behaviour 60 32 53.33 M

BC101
Business Text Analysis: Reading &

6 Writing 60 34 56.67 M

7 MKTl01 Fundamentals of Marketing 60 32 53.33 M

8 GM101 Principles of Management 60 33 55.00 M

9 MKT201 Marketing Management 60 36 60.00 M

10 FIN201 Corporate Finance 60 03 5.00 L

11 HR201 Managing Human Resources 60 37 61.66 M

12 OM201 Operations Management 60 35 58.33 M

13 EC0201 Business economic Environment 60 32 53.33 M

BC201
Professional Spoken

14 Communication I 60 36 .60.00 M

15 FIN202 Management Accounting 60 04 06.67. L

16 GM201 Legal Aspects of Management 60 30 50.00 M

17 GM302 Entrepreneurship (Workshop) 60 44 73.33 H

18 GM301 Strategic Management 60 32 53.33 M

19 1T301 Management Information Systems 60 37 61.67 M

20 OM301 Business Research Methods 60 34 56.67 M

AMC301
Applied Managerial M

21 Communication 60 36 60.00

22 GM301 Professional Ethics (Workshop) 60 35 58.33 M*

GM303 Design Thinking (Workshop) M
23 60 31 51.67

EC0301
Business, Environmental and Social M

24 Sustainability (Workshop)* 60 34 56.67

25 ST302 Simulation (Workshop Mode) 60 38 63.33 M*

26 GM305 Service Management 60 34 56.67. M

Note: The asterisk (*) mark IS to denote the courses for which attainment level benchmark was not revised.
The attainment level achievement shown in the table is as per the previous year attainment level:
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The course attainment for the AY 2020-21 has been defined as per parameters given below:

Attainment Levell (Low): Less than 50% students scoring more than 65% marks out of the

relevant maximum marks

Attainment Level 2 (Medium): Between 50 - 60% students scoring more than 65% marks out of

the relevant maximum marks

Attainment Level 3 (High): More than 60% students scoring more than 65% marks out of the

relevant maximum marks

Table 3.2.2. (c) CourseAttainment calculation (AY 2020-21)

No. of
Total students %

Course Number of achieving Achieving
S.No. Code Course Name Students target Target Attainment

1 ITlOl Data Analysis Using Spreadsheet 32 26 81.25 H

2 FIN10l Accounting Fundamentals 32 10 31.25 L

3 EC010l Managerial Economics 32 20 62.50 M

4 ITlOl Statistics for Management 32 25 78.13 H

5 HR10l Organizational Behaviour 32 17 53.13 M

6 BClOl Business Text Analysis 32 32 100.00 H

7 MKTlOl Fundamentals of tylarketing 32 19 59.38 M

8 GM10l Principles of Management 32 19 59.38 M

9 MKT201 Marketing Management 32 22 68.75 H

10 . FIN201 Corporate Financb 32 14 43.75 L

11 HR201 Managing Human Resources 32 17 53.13 M

12 OM201 Operations Management 32 31 96.88 H

13 EC0201 Business economic Environment 32 18 56.25 M

BC201
Professional Spoken M

14 Communication 32 20 62.50

15 FIN202 Management Accounting 32 29 90.63 H

16 GM201 Legal Aspects of Management 32 19 59.38 M

17 GM202 Workshop on Design Thinking 32 31 96.88 H

18 GM301 Strategic Management 31 23 74.19 H

19 BC301 Applied Managerial Communication 31 31 100.00 H

20 1T301 Management Information Systems 31 19 61.29 M

21 OM301 Business Research Methods 31 29 9~.55 H

22 GM304 Workshop on Professional Ethics 31 30 96.77 H

23 GM302 Workshop on Entrepreneurship 31 31 100.00
H

EC0301
Business, Environment and Social

31 31
H

24 Sustainability (Seminar) 100.00

25 GM304 Simulation (Workshop Mode) 31 30 96.77 H

26 GM305 Service Management 31 24 " 77.42 H

I t:
11 ~~E00/: ~~~
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27 I MKT409 1 Customer Experience Management

Note: *Low = L, Medium = M and High = H

31

12

I· 54.8417 M
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II. MAPPING OF COURSES

CO-POmapping is done by establishing correlation between the course outcome and the programme outcome on a

scale of 0-3, where 0 indicates no correlation, 1 being the low correlation, 2 being medium correlation andB being

high correlation. In this way a mapping matrix is prepared by including all core courses.

Correlation between Courses and Programme Outcome matrices for the three assessment years are given as follows:

Table 3.1 (a) Mapping Matrix (AY 2018-19)

PO's PO Description Courses Mapped

BCl01 - Functional Englishfor Business(H)
Communicate effectively and

POl HRI0l- Organizational Behaviour (H)
display inter-personnel skills

BC301- Managerial Communication (H)

Demonstrate leadership and teamwork BCI01 - Functional Englishfor Business(H)

P02 towards achievement of organizational HRI0l- Organizational Behaviour (M)

goals BC301-Managerial Communication (M)

ITlOl- Data Interpretation and Excel(M)

I FIN101- Accounting Fundamentals (M)

ECOI0l - Managerial Economics (M)

1 GMI0l- Principles of Management (M)

HRI01 - Organizational Behaviour (H)

MKT201- Marketing Management (M)

FIN201- Corporate Finance (M)

OM201 -Statistics for Management (M)
Apply relevant conceptual frameworks

P03 OM202 ~Operations Management (M)
for effective decision-making

EC0201- Businessand Economic Environment (M)

GM201- LegalAspects of Management (seminar)(M)

GM301- Strategic Management (M)

GM303 - Simulations (workshop) (H)

IB01 - Management Information ~ystems (M)

OM301 - BusinessResearchMethods (M)

EC0301- Business,Environmental and Social

Sustainability (workshop) (M)

13



P04

MKT201- Marketing Management (L)

FIN201- Corporate Finance (M)

Develop an entrepreneurial mindset for HR201- Managing Human Resources(M)

optimal business solutions 1T301- Management Information Systems (M)

GM202 - DesignThinking (Workshop) (M)

GM302" Entrepreneurship (Workshop} (H)

(L)

(M)

(M)

(M)

(M)

(M)

(M)

(M)

P~S

GM101

MKT201

FIN201

HR201 -
Evaluate the relationship between

OM202
business environment and

1T301 -
organizations.

GM301

ofPrinciples Management

GM102 - Professional .Ethics (Workshop)(M)
Appreciate sustainable and ethical

P06 GM302 - Entrepreneurship (Workshop) (M)

- Marketing Management

- Corporate Finance

Managing Human Resources

Operations Management

(M)

P07

Management Information Systems

Strategic Management

POS

EC0201 - Business and Economic Environment

GM201 - Legal Aspects of Management (seminar)(M)

GM303 - Simulations (workshop) (H)

FIN10l Accounting Fundamentals

businesspractices.
EC0301- Business,Environmental and SocialSustainability

(workshop) (M)

ITlOl - Data Interpretation and Excel (M)
I

Leverage technology for business OM202 - Operations Management (H)

decisions. 1T301 - Management Information Systems (M)

OM301- BusinessResearch Methods (M)

EC010l - Managerial Economics (M)

MKT201 - Marketing Management (L)

HR201 - Managing Human Resources (M)
Demonstrate capability as an

EC0201 - Business and Economic Environment (M)
independent learner.

OM201 -Statistics for Management (M)

1T301 - .Management Information Systems (M)

BC301-Managerial Communication (H)
•

Table 3.1 (b) Mapping Matrix (AY 2019-20)

PO's PO Description
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Communicate effectively and display inter-

personnel skills

BTA101- BusinessText Analysis: Reading & Writing

(M)

HR101- Organizational Behaviour (M)

PSC201- Professional Spoken Communication (H)

AMC301- Applied Managerial Communication (H)

GM302 - Entrepreneurship (Workshop) (M)

P02

P03

Demonstrate leadership and teamwork

towards achievement of organizational goals

Apply relevant conceptual frameworks for

effective decision-making

EC0101- Managerial Economics (M)

HR101- Organizational Behaviour.(M)

GM302 - Entrepreneurship (Workshop) (M)

GM101- Principles of Management (H)

HR101- Organizational Behaviour (H)

MKT201 - Marketing Management (M)

FIN201- Corporate Finance (M)

HR201- Managing Human Resources(M)

OM10l -Statistics for Management (M)

OM202 - Operations Management (M)

EC0201- Businessand Economic Environment (M)

.PSC201-Professional Spoken Communication (H)

GM201- LegalAspects of Management (seminar)(M)

FIN202- Management Accounting (M)

GM301- Strategic Management (M)

GM303 - Simulations (workshop) (H)

1T301- Management Information Systems (H)

FIN101- Accounting Fundamentals (M)

OM301 - BusinessResearch Methods (H)

EC0301 - Business,Environmental and Social

Sustainability (workshop) (M)

GM302 - Entrepreneurship (Workshop) (H)

P04

GM101- Principles of Management (M)

MKTl01- Fundamentals of ~arketing (M)

Evaluate the relationship between business FIN201- Corporate Finance (L)
POS

environment and organizations. HR201- Managing Human Resources(H)

OM202 - Operations Management (M)

Develop an entrepreneurial mindset

for optimal business solutions

15
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POG

MKTlOl - Fundamentals of Marketing (M)

MKT201- Marketing Management(M)

EC0201 - Business and Economic Environment (M)

GM301 - Strategic Management (H)

GM303 - Simulations (workshop) (H)

OM301 - Business Research Methods (M)

FIN10l - Accounting Fundamentals (H)

Appreciate sustainable and ethical business GM304 - Professional Ethics (Workshop)(H)

practices. EC0301- Business, Environmental and Social

Sustainability (workshop) (H)

.leverage technology for business

decisions.
. ITlOl - Data Analysis using Spreadsheets (M)P07

Demonstrate capability as an independent

learner.
P08

Table 3.1 (c) Mapping Matrix (AY 2020-21)

PO's PO D~cription Courses Mapped

BOOl - Business Text Analysis: Reading & Writing (M)

I MKTlOl - Fundamentals of Marketing (L)

PSC201 - Professional Spoken Communication (H)
POl Communicate effectively

EC0201 - Business and Economic Environment (l)

OM301 - Business Research Methods (M)

AMC301 - Applied Managerial Communication (H)

HR10l- Organizational Behaviour (H)

BC201 - Professional Spoken Communication (M)
Demonstrate ability to work in teams

AMC301- Applied Managerial Communication (H)P02
to achieve desired goals

EC0301 - Business, Environmental and Social

Sustainability (workshop) (M)

FIN10l- Accounting Fundamenials (H)

Reflect on business situations ITlOl - Data Analysis using Spreadsheets (M)

P03 applying relevant conceptual MKTlOl - Fundamentals of Marketing (L]

frameworks EC010l- Managerial Economics (M)

HR10l- Organizational Behaviour (H)
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GM10l- Principles of Management (t)

OM10l-Statistics for Management(l)

MKT201 - Marketing Management (M)

FIN201 - Corporate Finance (H)

FIN202 - Management Accounting (M)

HR201- Managing Human Resources (M)

OM202 - Operations Management (M)

EC0201 - Business and Economic Environment (M)

GM201 - legal Aspects of Management (seminar)(M)

GM301- Strategic Management (H)

1T301 - Management Information Systems (H)

OM301 - Business Research Methods (H)

GM303 - Strategy Simulation (Workshop) (M)

(H)

MKTlOl - Fundamentals of Marketing (l)

MKT201 - Marketing Management (l)

P~S Comprehend sustainabllltv issues HR201 - . Managing Human Resources (M)

EC0301 - Business, Environmental and Social

P04

POG

MKT201 - Marketing Management

GM202 - Design Thinking (Workshop)
Exhibit innovative and creative

GM302 - Entrepreneurship (Workshop)
thinking

OM301 - Business Research Methods

Evaluate different ethical

perspectives

FIN10l Accounting Fundam~ntals

GM304- Professional Ethics (Workshop)(H)

MKTlOl Fundamentals of Marketing (l)

MKT201- Marketing Management (M)

Sustainability (workshop) (M)

AMC301- Applied Managerial Communication (H)
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